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What I’ll talk about.. 

• Why we chose to go online 
• How we reach African communities 
• How we measure results  
• Useful insights  



“Is it possible to reach African 

communities online?”  



Internet access for black African 

people  in GB 

Source: Ethnic Minority Groups and Communication Services: An Ofcom Special Report, 2013 

Factors influencing uptake: 
• age profile  
• household size 
• education and qualifications 
• Employment and income 

 
 
 



Internet usage 

in GB  

• In 2016 just over 50% of 16+ 
people said they had used the 
internet bto look for health-
related information compared 
to 20% in 2007.  

• 82% of adults (41.8 million) in 
Great Britain used the 
internet daily or almost daily 
in 2016.  



Internet devices GB   



DECIDING ON HOW WE REACH 

AFRICANS ONLINE  



Sites visited on the internet  

• Social media sites 
• Newspaper sites (above GB average) 
• Music (above GB average) 
• Sport (above GB average) 

Other insights:  
• In our research we found that sites such as the BBC, Daily Mail, 

The Sun etc. were the most commonly used by different African 
population groups in the UK.  

• More cautious about things offered/bought online (78% v 68% 
GB average)- (Ofcom, 2013) 

• 50% agreed that they notice online advertising - (Ofcom, 2013) 



Platforms we use to reach 

African people   

Facebook: Most used social media 
platform and ideal for key age group 
 
Instagram: Increasingly popular 
platform with high engagement rates 
 
Twitter: active conversations 
 
YouTube: relevant content  
 
Google Display Network: allows us 
to target websites with content  
relevant to Africans  
  



What we offer   
Tools  Videos 

Inspirational stories 



Facebook Advertising Targeting   



Facebook Advertising 



Working with influencers  



MEASURING RESULTS  



Video results example  

For example, for a spend of £187  
Mercy’s video received the following 
results  
 
- 88,986 people reached  
- 8,442 people watched at least 95% 

of the video  
- 112 shares 
- 96 link clicks 
- 50 comments  
- It cost £0.01 for every person who 

watched for at least 10 seconds 



Website traffic and use of website 

tools  
We measure website traffic and the usage of specific tools. An example 
of this is a campaign of this is when we encouraged people to find out 
if they needed an HIV test by using the ‘When to  test’ tool. Below are 
the results we got.  

• Spent - £1000 
• There were 5009 visits to the 

tool 
• 1475 people completed the 

use of the tool 
• £0.68 per tool completion  

 



SOME USEFUL INSIGHTS TO 

CONSIDER  



Issues around representation  



Click-through-rate 
2.82% 

Click-through-rate 
2.62% 

Click-through-rate 
2.77% 

Click-through-rate 
2.02% 

Conversions- Quiz 
64.7% 
 

Conversions- Quiz 
60.7% 
 

Conversions- Quiz 
74.6 %  
 

Conversions- Quiz 
43.1% 

Conversions- Orders 
8.9% 

Conversions- Orders 
3.8% 

Conversions- Orders 
8.7% 

Conversions- Orders 
5.8  

Facebook   



Mobile 

Mobile  

Mobile  

• On average, about 75% of 
engagement we get is 
from mobile phones 



Conclusion   

• It is possible to reach African people online 
 
• Clear, measurable goals of what you want to 

achieve are essential 
 
• Working with influencers can help you expand 

your reach significantly  
 
• If you are to reach African make sure your 

content is mobile friendly 
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