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recall seeing new
It Starts With Me adverts

or promotion in 20161.
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Partners.

people followed 
the campaign via 

social media
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Testing Service.
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Prevention England 
campaign videos
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HIV.
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recall seeing an advert
or message about HIV testing  

around National HIV 
Testing Week 20162.
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pieces of media coverage 
about It Starts with Me and 
National HIV Testing Week.


