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Condoms  
Prevented 80,000 infections amongst MSM from 2000-2010. 



How do you promote them?  









1021 Condom Sampler  packs distributed amongst MSM in Brighton and Hove 

 
95% of respondents reported an increase in knowledge of the types of condoms available,  
and 91% reported an increase in the confidence in choosing a  condom that they will enjoy  
using. 
 
66% of users also felt that if they had a supply of their chosen condom it would increase  
the likelihood that they use one when they had sex in the future. 
 
88% of respondents rated the campaign as either good or excellent. 

  

 







Slide Title 



Identify the 
behaviour 
change 

Provide an 
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to trial the 
change  

Provide a 
means to 
sustain the 
new 
behaviour 
in the 
future  



Condom Quiz  

Main text 



Condom Quiz 

Presentation Title 

Since the launch of the tool:  
 
Over 80,000 completions of the 
quiz 

 
Over 20,000 condom sample packs 
sent out  



V Condom Quiz 
 
Since March 2017:  
 
4920 condom sample packs were 
ordered 
 
 Conversion rate of 29.9% from all 
the eligible completions of the 
condom tool 
 
30% of orders were for either 
smaller, larger or latex free 
condoms 



Additional actions 
Condom Quiz 
Completion from 
BA promotion 

5833 

Condom orders  950 

Which test        65 

Clinic Finder  33 

When to test  639  



Summary  

Choice, pleasure and performance can be effective ways to engage 

people with condom use  

 

The correct condom can affect men’s intention to use them 

 

Online platforms provide a way to engage individuals at scale, identify 

behaviours and provide solutions 

 

Engaging with condom promotion can also lead to other desirable 

behaviours like using HIV testing tools and accessing information  



Many thanks  

Cary.james@tht.org.uk  
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